DATE

TEMPLE CHAVERIM CONNECTIONS
RATE CARD

Rates for 5 consecutive issues
Starting Date

O Temple Chaverim Member
O Non-Member Temple Member Non-Member

Full Page Full Page $500 $650
Size: 81/2° x 11" Half Page $350 $450
Quarter Page $250 $325
Business Card $180 $250

O Temple Chaverim Member

O Non-Member Rates for 3 consecutive issues
Half Page Starting Date
Size: 81/2" x 51/2" Temple Member Non-Member

Full Page $350 $450
Half Page $250 $315
Quarter Page $175 $240
Business Card $125 $175

O Temple Chaverim Member
O Non-Member

Quarter Page
Size: 41/4” x 51/2”

Issue Date Closing Date

Jan-Feb-Mar December 15

April-May-June March 15

O Temple Chaverim Member
O Non-Member

July-August June 15

Business Card
Size: 2" x 31/2” September-October Augqust 15

November-December October 15

——

Company Name Templ?
Address Chavenm

City/State/Zip

1050 Washington Avenue
Plainview, NY 11803
Tel: 516-367-6100

Cell Phone Fax: 516-692-0208
Authorized by

Phone

info@templechaverim.org

If you would like to speak with someone, please contact
Sue Gold at (516) 367-6100, ext. 108
SUBJECT TO TERMS AND CONDITIONS ON THE REVERSE SIDE




The advertiser named on the face of this contract, and the agency placing advertising
covered by this order (collectively “The Advertiser”), upon acceptance of this by Temple
Chaverim (“The Publisher”), agree to be governed by the following conditions:

1.

Advertising Material. The Advertiser shall supply advertising materials to the Publisher
pursuant to the Publisher’s specifications as set in the Publisher’s Rate Card on the
reverse side.

(a) Delivery: Advertiser agrees that it shall meet the Closing Date(s) set forth in
the Publisher’s Rate Card. If the Publisher has not received from the Advertiser all
the materials necessary for the publication prior to the Closing Date (or any exten-
sion that the Publisher may have agreed in writing), the Publisher may omit the ad-
vertisement from the issue in question and the Advertiser shall be obligated to

pay for the space herein contracted for.

(b) Approval: All advertising material is subject to the Publisher’s approval. The
Publisher reserves the right to reject or cancel any advertisement insertion order,
at any time without cause and liability even though previously acknowledged or
accepted.

(c) Design: The Publisher is not responsible for errors or omissions in advertising
designed by the client. In addition, Publisher is not responsible for publishing an
incorrect advertisement unless the Advertiser has submitted in writing an insertion
order stating what advertisement should run. If the error is that of the Publisher,
the Publisher will agree to run the same size advertisement.

. Indemnification. The Advertiser is responsible for the accuracy, and completeness of

all advertisements or other materials submitted to the Publisher. The Advertiser shall
indemnify and hold harmless the Publisher and its employees, from any and all claims,
liabilities, damages, losses, costs or expenses (including court costs and reasonable
attorney’s fees) arising out of the Publication of such advertisement.

. Payment. Payment is due upon submission of advertisement.

4. Cancellation. The Advertiser may not cancel this order after the Closing Dates or in
the case of advertising requiring special placement its acceptance by the Publisher,
whichever first occurs. Any cancellations must be made in writing prior to the closing
dates.

. Errors or Omission. The Liability of the Publisher for damages resulting from the errors

in or omissions of advertising contracted for herein or from or in connection with delays
in production, publication or delivery and/or non-delivery of the Publication shall be
limited to an amount not exceeding the amount paid by the Advertiser for the
advertising involved. Advertisers are required to report any errors and/or omissions in
writing to the Publisher within 30 days from the date of mailing the Publication.

. The Publisher reserves the right to issue Connections in electronic form to its

membership in addition to or in replacement of hard-copy editions.




